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Inclusivity
FUN

Out of the box

The cultural quarter: a hub for radical art, cultural expression
and community. This place was not only chosen for its
vibrant modern outlook mixed with the classical architecture
but for its purpose as the leisure centre of Leicester. These
two brand options explore the values of inclusive, fun, out of
the box. Option one presents a rich and expressive attitude
iIn which it explores open-minded cultural expression. Option
two elaborates on our history, placing an importance on
listening to others’ pasts before passing judgement. The
persona: a university student from abroad, would visit the
guarter most often at lunch or dinner and later times for
leisure experiences. As international students they are
looking for community, a place to belong, listen and learn.
Thus, both brands explore combining the user's unique
experience with that of the overall experience to make them
feel welcome as who they are, and a part of something
greater. The use of posters comes from the striking cinema
at the centre of the quarter, which is what the quarter is most
known for. In movie advertisements it is often done through
posters, thus incorporating this fact connects the Cultural
Quarter with the brand on a physical level.



ACA145 BRANDING AND STRATEGY Tone of Voice

Where does your chosen neighbourhood'’s tone sit on this spectrum?
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ACA145 BRANDING AND STRATEGY Persona Task

Who is your audience and how well do you know them?
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Logo must have at least a 5:1
contrast ratio when used

Theory: (Swan, 2022) #220000 #6f0100 #e20001

rgba(34,0, reba(111,1 rgba(226,0
0,255) ,0,255) ,1,255)

#c53d00
rgba(197,6
1,0,255)

Title text: 32 pt- Aptos
Serif font, italic

Main body text: 18 pt — Aptos Serif font
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(Brother Store, n.d.) (Aurora Store, n.d.)
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Title text: 32 pt—
Batang font, bold

Main body text: 20 pt — Batang font
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Base image: (Leicester Mueseums, n.d.)




Bibliography

Aurora Store (n.d.). Aurora AU800OSD Professional Strip Cut Paper Shredder/CD/Credit Card Shredder Without
Wastebasket, 8-Sheet Strip-Cut No Basket, Black. [online] www.amazon.com. Available at:
https://www.amazon.com/Aurora-AU800SD-Professional-Shredder -
Wastebaske/dp/BO1LWWLEET/ref=mp_s_a_1_47crid=1TTIS8TBVMD2XD&dib=eyJ21joiMSJ9.vi2paQNmu_fTOSzLLNj9yR
98YtFKZIJXETuCw2ngWHO_eNnRF2pTKg7PvxBSKIErmNmycGIBOJzXy5YpBatNgMQMb7MDQ2nSP4oXUxacxcrqvBsjq
VUAEQUZ_K7bU4yPfy3i0FOOLsg80TxwdlBmm7b-
NK8zuMdgDVfqGzJNkOWDEdOHKiOVwvgaAQkJUH9s4QLVgVG1jXFN69g4xIzQ.wyjTIUO0tLZ5dScoMKjHsl06j7sDzysTBGo
C9f4doPmmod&dib_tag=se&keywords=compact%2Bpaper%2Bshredder%2Bfor%2Brecycling&qid=1716211230&spref
ix=compact%2Bpaper%2Bshredder%2Bfor%2Brecycling%2Caps%2C149&sr=8-4&th=1.

Brother Store (n.d.). Amazon.com: Brother DS-640 Compact Mobile Document Scanner, (Model: DS640) : Office
Products. [online] www.amazon.com. Available at: https://www.amazon.com/Brother-DS-640-Compact-Document-
Scanner/dp/BO83R36CY47th=1 [Accessed 31 May 2024].

Leicester Mueseums (n.d.). St George’s Cultural Quarter— Leicester Museums. [online] www.leicestermuseums.org.
Available at: https://www.leicestermuseums.org/arts/st-george-s-cultural-quarter/.

Swan, H. (2022). Foundations: colour contrast. [online] TetraLogical. Available at:
https://tetralogical.com/blog/2022/02/04/colour-
contrast/#:~:text=Contrast%20rules%20for%20text&text=Large%20text%20(at%20least%2024px [Accessed 31 May
2024].



https://www.amazon.com/Aurora-AU800SD-Professional-Shredder
https://www.amazon.com/Brother-DS-640-Compact-Document-Scanner/dp/B083R36CY4?th=1
https://www.amazon.com/Brother-DS-640-Compact-Document-Scanner/dp/B083R36CY4?th=1
https://tetralogical.com/blog/2022/02/04/colour-contrast/#:~:text=Contrast%20rules%20for%20text&text=Large%20text%20(at%20least%2024px
https://tetralogical.com/blog/2022/02/04/colour-contrast/#:~:text=Contrast%20rules%20for%20text&text=Large%20text%20(at%20least%2024px

	Slide 1: ACA145
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17

